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O N - PA G E  O P T I M I Z AT I O N  C H E C K L I S T

Every l i t t le  b i t  helps  i f  you are  t ry ing  to  rank  your webs i te  for compet i t ive  keywords . 

You can fo l low th is  checkl is t  to  make sure  every page on your webs i te  i s  wel l opt imized for Google .

Ra nking Factors

I f  someone searches  for someth ing in  Google  they use  a  phrase  (or keyword as  we l ike  to  say in  SEO) . 

Af ter you type into  Google  you get  the  l i s t  of  resul ts .  You as  the  searcher p icks  one of the  resul ts  by  

c l ick ing on  i t .  P ick ing a  resul t  sends  a  s ignal to  Google  say ing that  the  resul t  i s  meaningful to  that 

search .  The resul t  i s  re levant  to  what  they,  the  searcher,  was  look ing for.  Be ing in  the  top 3  pos i t ions  

i s  what  you ’ re  a iming for.  From the fourth  pos i t ion  onwards ,  the  Cl ick  Through Rate  (CTR)  drops  s ign i f icant ly.

Keep the  t i t le  of  your  page short .  

Length  between 50-60 characters .  Pro -Tip :  Check how i t  looks  on  a  phone as  wel l .

Put  the  keyword you want  to  rank  for  at  the  beginn ing of  your  t i t le .  The c loser  to  

the  f ront  of  your  t i t le  you put  the  keyword/phrase you want  to  rank  for  the  better.  

We cal l  i t  f ront  end loading the  t i t le .

Use odd numbers ,  spec ia l  characters  ( l ike  brackets )  and quest ions  or  ca l l  to  act ions  

in  your  t i t le .  Your  t i t le  wi l l  get  c l icked on more .

Use act ion  words  i f  you can .  Buy,  f ind ,  download ,  l i s ten ,  watch ,  learn  and access  are  

a  few to  cons ider.  Pro-Tip :  Do not  use  quotat ions  in  the  t i t le  or  meta  descr ipt ion  

because Google  wi l l  cut  of f  your  phrase/sentence at  the  quotat ion  marks .

T I T L E S

Craf t ing  a  good page t i t le  i s  important  for SEO.  T i t les ,  or t i t les  tags  as  they are  of ten  cal led ,  a re  d isplayed 

on search  engine  resul ts  pages  (SERPs) .  They are  the  c l ickable  headl ines  for a  g iven resul t .  T i t les  are 

important  for SEO and soc ia l shar ing .
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U R L S  ( S L U G S )

Create  short  and conc ise  URL’s  ( that  inc lude your target  keyword) . 

Make sure  your keyword is  in  the  URL.

Make i t  easy for Google  to  understand your URL’s .

Pro-Ti p :  People  read URL’s .  The more  prec ise  or  conc ise  you are  to  what  your  pages  are  about  (whi le  

inc lud ing your  keyword and keeping i t  short )  the  better .  You don ' t  need to  inc lude a l l  the  words ,  just  the  main  

ones
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M E T A  ( 1 2 0 - 1 5 6  C H A R A C T E R S )

Length :  Keep your meta  descr ipt ion  between 120 characters  and 156 characters . 

The longer your meta  descr ipt ion  is  the  more  l ike ly i t  gets  cut  of f  and i t  i s 

shorter on  a  phone .

Capi ta l i ze  each word .

Use a  ca l l  to  act ion  at  the  end .

Make sure  the  meta  matches  the  content  on  your page .  No surpr ises .

Use # ’s ,  symbols ,  spec ia l characters  and quest ions .

Key Phrase:  Inc lude the  focus  keyword at  the  beginn ing of the  f i rs t  sentence . 

I f  you can’ t  just  make sure  i t  i s  in  there  (you ’ re  t ry ing  to  te l l  Google 

you want  to  rank  for that  keyword) .

A m et a descr ipt ion  typ ica l ly  prov ides  a  br ief summary of what  a  web page is  about .  I t  descr ibes  or 

summar izes  the  content .  I t  benef i ts  users  and search  engines  because i t  te l ls  them what  the  page 

content  i s  about .  I t  i s  genera l ly the  f i rs t  th ing  people  see when look ing at  your content  on  Google .

There  are  10  meta  descr ipt ions  (and t i t les )  on  a  Search Engine  Resul ts  Page (SERP) .  Th ink  of i t  l i ke  a  min i  ad 

that  you get  to  create  to  get  people  to  choose you .  I t  i s  important  to  SEO because i f  you can make people 

want  to  c l ick ,  you r ise  h igher in  the  Search Engines  Resul ts  Pages .

Pro-Ti p :  Don ’ t  use  quotat ion  marks " "  in  the  meta  descr ipt ion  because Google  cuts  of f  that  descr ipt ion  at  

the  quotat ion  mark  when i t  appears  in  the  SERP.  I f  you want  to  see what  your  meta  descr ipt ion  looks  l ike ,   

download the  Chrome Extens ion  Mangools .
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O N - PA G E  S E O S T E P - B Y - S T E P  C H E C K L I S T  G U I D E

C O N T E N T  ( G R E AT  C O N T E N T  T H AT  R A N K S  I N  G O O G L E )

Key Phrase  Distr ibut ion  and Keywo rd De ns i t y :  You need to  ment ion  your  key  phrase  of ten  

enough,  but  not  too  of ten  to  be  ‘spammy’.  Keyword dens i ty  i s  a l l  about  your  keyword 

( targeted phrase)  d is t r ibut ion  and i t  be ing evenly  d is t r ibuted throughout  your  text .

Introduct ion  and keyword:  Make sure  your  Key  Phrase  is  in  your  int roduct ion .  You want  

to  make i t  c lear  r ight  f rom the  s tar t  what  the  page is  about .  

Key Phrase  in  Length :  I f  a  keyword is  too  short  you ’ re  probably  target ing  a  super  

compet i t ive  keyword .  For  example  the  keyword/phrase ‘c lean water  

d is t r ibutor ’  w i l l  be  a  bet ter  cho ice  over  the  keyword/phrase ‘water ’.

Use Related Words :  For  example ,  i f  you are  a  real  estate  agent  you ’ re  probably  go ing 

to  ment ion  houses .  I f  you ’ re  a  shoe company you might  ment ion  laces  or  t read .

Text  Length :  You need to  wr i te  at  least  300 words  on  the  subject .  Otherwise  the  search  

engines  wi l l  cons ider  your  page ‘ th in  content ’  which  you want  to  avo id .

Use Mult imedia :  Use  images ,  screenshots ,  v ideo (not  hosted by  you)  and audio .  Images  

create  a  bet ter  exper ience .  T ime on page helps  Google  understand i f  your  content  

i s  va luable  to  a  user .

Don’t  Use  a  Prev iously  Use d K e y Phrase :  You should  opt imize  a  page for  a  cer ta in  

keyword .  Don ’ t  c reate  pages  that  compete  wi th  each other !

U s e  t h e  k e y w o r d  i n  y o u r  i m a g e s  when you save them and upload them.  Also  use  them 

in  your  ALT tag .  Th ink  about  access ib i l i ty  here .  Descr ibe  the  image so  that  someone 

who can ’ t  see  the  images  on  a  page can imagine what  the  image is .
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O N - PA G E  S E O S T E P - B Y - S T E P  C H E C K L I S T  G U I D E

H E A D I N G S

H e a d i n g s  H1 ,  H2  and H3 are  the  most  used .  You don ’ t  rea l ly  need to  go into  the  other  

headings  unless  you are  on  a  very  technical  webs i te .

H e a d i n g  O r d e r . Headings  go in  order .  One H1  is  usual ly  best .  H2s  are  great  t i t les  and 

can help  you show up in  featured sn ipp i ts .

A s k  q u e s t i o n s  i n  y o u r  s u b h e a d i n g s .  Headings  should  ind icate  what  a  sect ion  or  

paragraph is  about .  Let  people  know what  to  expect .  Th ink  Quest ion/Answer .  H2  

Quest ion ,  Answer  text  under  i t .

Headings  and Keywords :  Put  your  keyword in  a  heading or  two but  don ’ t  put  i t  in  

every  heading .  That  i s  keyword stuf f ing .

Key Phrase  in  Subheading :  Subheadings  are  a  prominent  par t  of  your  ar t ic le .  Add your  

focus  Key Phrase  to  a  few of  your  subheadings .  I t  makes  the  phrase  of  importance 

c lear .

Pro-Tip :  Many people  sk im ar t ic les  by reading the  headings .  I f  you can g ive  them a  heading that  d i rect ly 

speaks  to  what  i s  in  the  paragraph below,  you ’ re  help ing your reader.
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L I N K S

Junp L inks  (Art ic le  L inks) :  These help  you help  your  reader .  They are  a  good way to  

support  your  in format ion  in  la rger  a r t ic le .  I t  a lso  helps  your  reader  get  d i rect ly  to  spec i f ic  

in format ion  i f  they  want  i t .   Do ing th is  can  help  you be an  exper t .  Do ing th is  w i l l  he lp  

Google  work  out  wh ich  webs i tes  re la te  to  one another .

I nternal  & External  L inks :  Are a  must  for  SEO.  Bots  fo l low l inks .

Internal  Links :  These are  l inks  to  other  pages  on  your  webs i te .  Any  internal  l ink  on  a  page 

is  bet ter  than none .  L ink  to  pages  that  you want  to  boost  vs  some random page .  Th ink  

about  pages  that  you want  to  dr ive  t raf f ic  to .  Hav ing internal  l inks  can keep v is i tors  

on  your  webs i te  which  in  turn  helps  a  user  learn  more  about  your  bus iness  and serv ices .

External  L inks  (Outbound L ink s) :  These help  you bu i ld  author i ty .  They are  a  good way to  

support  your  in format ion .  I t  a lso  helps  your  reader  get  more  in format ion  i f  they  want  i t .   

Do ing th is  can  help  you be an  expert  or  an  author i ty  on  the  in format ion  you are  putt ing  

out  there  because you know other  resources  that  can  help  a  user .  Do ing th is  wi l l  help  

Google  work  out  which  webs i tes  re late  to  one another .

O N - PA G E  S E O S T E P - B Y - S T E P  C H E C K L I S T  G U I D E
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O N - PA G E  S E O S T E P - B Y - S T E P  C H E C K L I S T  G U I D E

Name your image f i les  and don’ t  forget  to  use  the  Image Al t  at t r ibute  or A l t  Tag .

Images  can rank  in  Google  Images  and other search  engines  so  you def in i te ly want  to  use 

your key phrase  when sav ing your image .

Reduce the  f i le  s ize  of your images  to  a  max 120KB.  We want  l ight  images  wi thout  sacr i f ic ing 

qual i ty so  that  your page load t imes remain  low.

For Wordpress  webs i tes  you can use  a  p lug in  l ike  Image Compress ion  and Opt imizat ion 

or Smush (or someth ing l ike  i t )  i f  you haven’ t  managed your image s izes  before .

I M A G E S :  M O R E  T H A N  J U S T  A N  A LT  T A G

A D D I T I O N A L  A S S E T S

On Page Image Opt imizat ion  Assets

How to  Opt imize  Images  for  Web Performance Without  Los ing Qual i ty  

Broken L ink  Checker  Tool

T i t le  Generator

ChatGPT (ht tps ://openai .com/chatgpt )

Hemingway App -  Great  for  opt imiz ing  posts  for  readabi l i ty
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On-page SEO cons is ts  of act iv i t ies  that  d i rect ly af fect 

the  content ,  pages  and arch i tecture  of your webs i te . 

The pract ice  of opt imiz ing  web pages  to  improve a 

webs i te ’s  search  engine  rank ings  wi l l  earn  you organ ic 

t raf f ic .  A lso ,  i f  you rank  a  web page in  the  f i rs t  three 

spots  of Google  you ’ l l  generate  a  lot  more  act iv i ty on

your webs i te .  A large part  of On-Page SEO is  managing 

a l l  the  components  of your content .  To  help  improve a 

p iece of content  so  i t  can  (poss ib ly)  rank  in  the  search 

engines  i t ’s  important  to  fo l low the  recommendat ions 

above .  But  before  you opt imize  a  web page make sure  

you have your targeted keyword a l l  p icked out  (and 

you ’ve  done your keyword research) .

To  show your webs i te  h igh  up on  the  Search Engine 

Resul ts  Pages  (SERPs)  i t  i s  the  l i t t le  th ings  that  wi l l 

g ive  you a  leg  up .  G iv ing  Google  good ind icators  or 

s ignals  as  to  what  your content  i s  rea l ly about  i s  what 

i t  i s  a l l  about .  Fol low the  s teps  above and future  you wi l l 

thank  you and don’ t  forget  we’ re  wr i t ing  for humans and 

for Google .  I t  i s  an  ar t  and a  sc ience .  You can’ t  rank  a  

page for a  phrase  i f  you do not  use  that  phrase  in  your 

content .

Understanding SEO g ives  us  the  tools  to  use  and 

manage our bus iness  onl ine  and be successful !

Q u e s t i o n s ?
Don’ t  be  shy to  let  us  know i f 

you have any quest ions !

e pip@SeymourDig i ta lMedia .com 

Seymour  D ig i ta l  Media ,  

Bus iness  Market ing  Mixer  (FB 

Group)

C O N C L U S I O N


