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U S I N G  G S C  T O  F I N D  K E Y W O R D S

How to  Use Google  Search Co nso le  to  F ind Keywo rds 

Ear l ier in  our sess ions  we h ighl ighted the  capabi l i t ies  that  Google  Search  

Console  has  on  keyword ins ights  and what  d i f ferent  keywords  might  t r igger  

your page to  show on the  Google  SERPs .  Th is  gu ide wi l l  go  deeper into  Search 

Console ,  us ing i t  as  par t  of a  keywords  s t rategy wi th  the  fo l lowing steps :

• 	 F ind  and ut i l i ze  keywords  for ex is t ing  or new pages/blog posts  on  your webs i te

• 	 Download data  and analyze  keywords  to  see what  can work  for you

• 	 Use condi t ional formatt ing  to  help  determine the  best  keywords

Now let ’s  d ive  into  i t !
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S T E P  1 : L O G  I N T O  Y O U R  S E A R C H  C O N S O L E  A C C O U N T

Head over to  the  Google  Search Console .  Log in  and head to  the  Per formance tab .
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S T E P  2 :

Once you ’ve  c l icked on f i l ters ,  change the  set t ing  to  16  months  and h i t  Ap p ly .

D O W N L O A D I N G  Y O U R  K E Y W O R D S
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S T E P  2 :

While  on  the  Per formance tab  and af ter you ’ve  changed the  f i l ter,  now go and download the  keyword informat ion . 

Note:  Whatever you ’ re  v iewing on your screen wi l l  be  what  you download .  So  i f  do ing a  compar ison ,  you ’d 

download a l l  that  informat ion .

D O W N L O A D I N G  Y O U R  K E Y W O R D S
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S T E P  3 : G E T T I N G  F A M I L I A R  W I T H  Y O U R  K E Y W O R D S

G et t ing  Famil iar With  Your Keywords  in  Sheets  &  Exce l

Condit ional Formatt ing 

Once we have th is  informat ion  downloaded we can use  condi t ional formatt ing  to  f ind/group :  keywords ,  search 

volume ( impress ions ) ,  CTR (c l ick  through rate)  and/or pos i t ion ing .  A l l  these th ings  together and separate ly 

can help  us  make dec is ions  about  p ick ing keywords  to  help  our web page rank  better. 

For th is  excerc ise  we’ re  go ing to  p ick  a  key term that  i s  re lated to  a  genera l top ic  we want  to  wr i te  about .

H ighl ight  the  Query  co lumn.  Then c l ick  on  the  menu i tem Fo rmat  and f rom the  dropdown menu (3  f rom the 

bottom)  c l ick  on  the  Condit ional Formatt ing .
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S T E P  4 : C R E AT I N G  F I LT E R S

A s ide  panel wi l l  open up on the  r ight .  Th is  i s  where  you can make ru les  for your condi t ional l formatt ing . 

Make sure  the  whole  column is  p icked .  Under the  Ap p ly to  Rang e  we’ re  go ing to  p ick  Tex t  Co nt a ins  f rom 

the  dropdown menu.  Then we’ re  go ing to  type in  the  seed keyword that  re lates  to  your top ic  and c l ick  Done . 

A l l  the  words  that  conta in  your seed keywords  wi l l  be  h ighl ighted .
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S T E P  4 : C R E AT I N G  F I LT E R S

Creat ing  More  Than One Condit ional Format  F i l te r 

Now that  you can see a l l  the  key terms that  conta in  your seed keyword let ’s  go  a  s tep fur ther.  Let ’s  now make a  ru le

for the  number of impress ions .  We want  to  f ind  a  keyword wi th  h igher impress ions  because we know those are  the 

keywords  that  people  are  us ing and typ ing into  Google  more  of ten .

Cl ick  on  the  impress ions  column and in  the  same condi t ional formatt ing  window on the  r ight  c l ick  the  +  Add 

another ru le .  I f  you don’ t  have the  formatt ing  box  s t i l l  up  on  the  page you can get  to  i t  by go ing to  the  format 

in  the  main  menu.  C l ick  on  the  Condit ional Format t ing  opt ion  and the  window wi l l  re-open .

From the format  ru les  dropdown menu,  af ter you ’ve  h ighl ighted the  column,  p ick  G re ate r Than  o r G re ater Than Or 

Eq ua l To  opt ion  and then p ick  a  number.  We a lways  want  to  p ick  a  number over 100 .  Or our top impress ion  levels . 

Then c l ick  D one  and now you have two columns wi th  d i f ferent  f i l ter ing .  You can now f ind  the  keyword wi th  the  

h ighest  impress ions  more  eas i ly.
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S T E P  4 : C R E AT I N G  F I LT E R S

Posi t ion ing F i l ter ing 

Now for another f i l ter ;  F i l ter ing  for pos i t ion ing .  

C l ick  the  column for Posi t ion  and go to  the  formatt ing  opt ions .  Add a  new ru le .  Make sure  the  range is  correct  

( the  whole  column is  p icked) .  Then p ick  a  format  ru le .  We’ re  p ick ing between 1  and 10  because we know i t  i s  eas ier  

to  get  yoursel f  f rom the  bottom of page 1  to  the  top of the  f i rs t  page than t ry ing  to  get  yoursel f  up  f rom the  bottom 

of page 2 . 

We won’ t  be  us ing the  CTR (c l ick  through rate)  here .  You might  want  to  look  at  th is .  I f  a  keyword has  h igh 

impress ions  and low c l ick  through rate  you can work  on  increas ing the  c l ick  through rate  to  ga in  rank ings 

in  the  SERP.
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S T E P  4 : C R E AT I N G  F I LT E R S

Using  Formatt ing  Strategies 

Now wi th  a l l  3  f i l ters  p icked you can go and f ind  the  keyword that  i s  green in  a l l  3  boxes .  Th is  might  be  the  best 

key term to  use  for your next  b log post .  Why?  Because i t  f i ts  into  what  we are  do ing .  We wanted to  wr i te  a  b log 

post  us ing a  seed keyword to  f ind  a  long-ta i l  keyword wi th  a  search  volume over 100 and we wanted to  move  

up  f rom the  bottom of page 1  to  the  top . 
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PA G E S  O N  S E A R C H  C O N S O L E

We’re  leav ing the  spreadsheet  beh ind .  But  we can come back  to  i t  anyt ime and do more  research to  f ind 

other interest ing  informat ion .  Now,  you say you don’ t  want  to  wr i te  a  new blog post/page on your webs i te  but 

you actual ly want  to  improve and opt imize  an  ex is t ing  page .  I f  th is  i s  what  you want  to  do then you would  go 

back  to  Search Console  on  Google .  From the Performance dashboard go to  the  pages  sect ion  and c l ick  on  a  page .
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PA G E S  O N  S E A R C H  C O N S O L E  &  Q U E R I E S

That  wi l l  c reate  a  f i l ter at  the  top of the  page .  Now that  we’ve  got  that  spec i f ic  page as  a  f i l ter we can c l ick  on  the 

Quer ies  tab  and see a l l  the  keywords  that  the  page is  showing up for.  You can copy these keywords  and put 

them in  your keyword research template  to  do some more research or you can copy them and have them 

somewhere  for when you update  and opt imize  that  page .  You can now update  that  b log post  so  i t  i s  wel l  

opt imized for what  Google  th inks  i t  should  be rank ing for. 

The next  s tep would  be to  go to  the  Google  Keywo rd Planne r  and/or the  S ERP  (and don’ t  forget  the  check Google 

Trends )  to  test  out  some of those keywords  to  see i f  you could  rank  for them.  You can s l ice  and d ice  the  data  f rom 

GSC in  var ious  ways  f rom downloading i t  to  p lay ing ins ide  Google  Search Console .  The data  te l ls  a  s tory,  you  

just  have to  look  to  see what  s tory the  data  i s  t ry ing  to  te l l .
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Pick ing the  r ight  keyword to  target  on  a  webs i te  can  

make or break  your v is ib i l i ty onl ine .  Us ing Google  tools 

to  help  you can put  you wel l ahead of your compet i t ion .

Most  bus iness  owners  and many marketers  don’ t  know 

about  Google  Search Console .  I t  can  act  as  your secret 

weapon when i t  comes to  rank ing your webs i te .  Search 

Console  i s  a  f ree  tool f rom Google  that  helps  develop- 

ers ,  webs i te  owners ,  SEO profess ionals  and marketers 

understand how the i r  webs i te  i s  per forming on Google . 

Us ing Google  Search Console  (GSC)  wi l l  g ive  you va luable 

ins ights  espec ia l ly when i t  comes to  keywords  and your  

rank ings  on  Google . 

When i t  comes to  opt imiz ing  a  webs i te  for organ ic  

v is ib i l i ty Google  Search Console  ( former ly Google  

Webmaster Tools )  w i l l  prov ide  the  metr ics  to  help 

you rank  a  webs i te  fast  for organ ic  v is ib i l i ty.

Q u e s t i o n s ?
Don’ t  be  shy to  let  us  know i f 

you have any quest ions !
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Seymour D ig i ta l Media

KnowHow Market ing  Lab

pip@SeymourDig i ta lMedia .com
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